
 

Sustainable and 
Unforgettable 

SITUATION: 

• An international technology corporation was 
hosting a European leadership summit, headed 
by the company’s European president  

• The aim of the summit was to create a platform 
for business leaders to address a critical 
business issue—sustainability  

• Dublin was selected as the destination of choice 

 

OBJECTIVE: 

• Attract 120 major potential customers from 
multiple industries across Europe 

• Consider the environmental impact of the 
summit and design, where possible, a 
sustainable, carbon neutral event 

• Provide an environment conducive to 
networking and the development of 
relationships 

• Create an unforgettable hospitality program to 
attract customers to the event and reward them 
for attendance 

 
SOLUTION: 

• All conference materials were made from 
recycled paper or from sustainable forests  

• All collateral was created in a smaller than 
normal format and printed double sided to 
reduce paper consumption 

• Locally sourced produce was used for all meals 
within the hotel and at the off-site gala dinner 

• Where possible, coaches were used rather than 
individual cars and transfers were carbon offset 
to create a carbon neutral situation 

• Recycling bins were placed around the hotel 
for unwanted name badges and literature 

• The hotel’s energy usage was calculated and 
offset with the help of Forum for the Future—
a UK-based sustainable development 
organization  

• Seve Ballesteros hosted a golf day at the    
K Club the day before the summit, attracting 
50 CEOs to the event  

• The Ritz-Carlton Powerscourt was chosen as 
the summit venue—a new hotel that offered 
ultimate luxury and top class service 

• An exclusive gala dinner was held at the 
National Gallery of Arts, which included a 
menu created and produced by celebrity chef 
Richard Corrigan, and an opportunity for 
guests to privately tour the gallery’s latest 
exhibition—Impressionist Interiors 

 
RESULTS: 

• The environmental objectives were achieved, 
and according to 84% of the audience’s post 
event questionnaires, there was a more 
positive view of the corporation as a result of 
the event 

• The level of hospitality exceeded expectations 

• “Early feedback is telling us that it was a great 
success and our internal senior management 
are already speaking about running a follow 
up event next year due to the huge success 
from last week!” 


